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SE(E).={E. Ay A, A; Py P,/ K’ K Ky Ks}
SE(E)={E:" As" As" As P." P’ K K Ky K/*
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10 2b SEA):
={A; E/ Py K Ky} SE(A).={A; E: Py K/
Ks} SE(A):={A; E; P, K K’ Ky Ks} SE(A).
={A, E P, K K K/} SE(A)s={As" E." P."
K K® K" K"} SEA)={A: E." P’ K K.
Ks K/} SE(A)={A; Es Py K K’ K¢} SE(A)s
={As Ey P,/ K Ky Ks Ks} SE(A)={As; E:
P’ K Ky K.* K¢} SEA)w={Aw E:; Ps" K/,
Ka}

5 2.c
SE(P).={P." E;" A." As" K K’ K" K;'} SE(P).
={P,’ E;' Es A5 Ay K K’ Ky K" K¢} SE(P)s
={P; Ei Es A A7 A7 K K Ky K¢} SE(P).=
{P; Eir BEs Ay As K K Ky Ks Kg} SE(P)s=

RGN 2012 - 27 - 5

{P; Es Ay K Ks3}
8 2.d

SE(K):={K’ E E;' Es Ar Ar Ay A A Ag
A; Aw P." P Py P P} SE(K).={K. E; E,
Es As Ad As Ac Ar As As P P° Py P}
SE(K):=={K:s E: E' E5 Ar A, A5 As Ay Ay
Aw P Py Ps P} SE(K).={K." E; E5 A A
As A P.* P} SE(K)={Ks E Es A; A}
SE(K)e={Ks Es A; As P P;} SE(K)={K;'
E.” As P’} SE(K)e={K: Es As P.}

10
3
3.1
i E’ E
0. X(N-1))+) o, x2
| _(ex-2):5 0 X
N-1
N i E
O.= 1
Oc=-1 Aj
i
0] AJ Oj: 1 Aj
O,=1 j=1.2 n J£ 1



SE K -

SE A

Z 0;X2=_¢4
3.2

+p o )
— LLl
/
N
Ep
>
o\ ?
ml)
@ W
— |5
~
L — |
T S
= )
—~
w3 I
o * |+t <
>PD..E 'a
L S =
[<5)
(_\
o
<
[<b]
o
+
_ I
3 wo
! +
=
(1
X L
o S 3
—
Q e}
L

581

¥ 845w



Innovation of Network Social Management

p° p-

p° P
E<O P*
L emleE)
~ exp(-¢/E) +exp(e/E)
= P =
1-exp(e/E) i
exp(-¢/E’) +exp(e/E) P
1-p°°
1-p- P
E=0 P
p+ﬂ+ =8 p -
p° P
3.3
1 P
2 P
3 P
4 P
34
= K
A K

| 2012 - 27 - 5

4
4.1 E
E*
i
C
C>¢
Ci<e
1 E’
2 P
t P
3 t P t-1
K
4 K
a.
b. €
4.2 A;
A
i

1 A;
E1

2

t P
3 t P t-1
K



4.3

2011

E*

5.2

5.3

E+

¥R

Ao’

583



Innovation of Network Social Management

, 2011,55(3): 18-26.

( ), 2010,36(1): 78-81.
3, . BBS*® "
, 2011(2): 74-77.
‘ ” 4 . : , 2009(8): 30-31.

2008(5): 32-37.

), 2007,23(2): 135-140.
7 . . ,2007(31): 346.

2011(12): 34-38.

9 , . G(Galam)

, 2011,32(12): 3 411-3 413.

10 . SNS . , 2009
(10): 38-40.

11

( ), 2011,26(5): 18-22.

12
2007(8): 47-49.

13 , . ., 2010(11):

3 56-58.

14 , ,

, 2011, 31(1): 151-157.

15 Galam S, Jacobs F. The Role of Inflexible Minorities in the
Breaking of Democratic Opinion Dynamics. Physica A,2007,381
(15):366-376.

16 Deffuant G, Neau D, Amblard F et al. Mixing Beliefs among In-
teracting Agents. Adv.Complex Sys., 2000(3): 87-98.

17 ,

1 . , 2011,30(11): 61-66.

| 2012 - 27 - 5



Intervention of Public Opinion and Its Application Based on Supernetwork Analysis
Tian Ruya Liu Yijun
Institute of Policy and Management, CAS Beijing 100190
Graduate University of CAS Beijing 100049
Center for Interdisciplinary Studies of Natural and Social Sciences, CAS Beijing 100190

Abstract Monitoring and management of online public opinion are related to the safety of network society, re-
flecting the managers’ capabilities of social management and maintenance of social harmony and stability, and
therefore increasingly become a hot topic. This article is the third of the series. Based on the established super-
network model, we carried out intervention and guidance of online public opinion, explored the mechanism of
different strategies and its effects. This article aims to tap an important starting point in monitoring and manage-
ment of online public opinion, in order to help reducing the negative impacts of online public opinion, building
a harmonious network environment.

Keywords supernetwork, online public opinion, strategy of intervention and guidance
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